















































Some best practices to skyrocket your feature adoption rates:

Go for contextual tutorials to better guide users

Use passive nudges and subtly let your users know about new features
without interrupting their app experience

Tap onto the potential of personalized communication to get your hero
features noticed and used

Do not annoy users by occupying their entire app screen with a blaring
message saying ‘Check out our new feature’

Always give a skip option for users who already are acquainted with your
app

Active users

This basically includes users who have used an app for a certain number of
times. The more the number of active users, the more engaging are your
features and along with the feature adoption rate it is indicative of the fea-
tures that are driving engagement. This can be measured in terms of
Monthly Active Users (MAU), Daily Active Users (DAU) and Weekly Active
Users (WAU).

Session length

In simple terms this is an indication of the time customers spend with you
from the moment they login till the time they exit. While a long session
length is a good implication, a short session length might not necessarily be
a bad thing.

Maybe your contextual walkthroughs made it easier for customers to find
their way through your features and easily get what they want.
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The more time your customers are spending exploring features, the more
you're being able to drive feature adoption and peak the interest of your
customers.

O | /_ Here's a quick top for you:
@ Make your walk-throughs interactive to give your users a

= taste of all relevant features and tell them how to get the
most out of it.

In-app time

This suggests the amount of time a user has spent on the app on a specific
day.

While session length tells you the amount of time a user spends per session,
in-app time tracks the total time for which a user is active on the app and
that includes multiple sessions on any given day.

The longer the in-app time, the more engaged users are. Suppose you've
rolled out a list of new features available on the app. You've nudged the
user to check those features out and now your user is on the feature page
exploring all your new o erings. Longer spent time shows the heightened
interest of your users in those features.

Conversion rates
This metric tells you the percentage of users who are engaging with you in

terms of say signing up for something, completing a purchase etc.

Here you basically want to see what steps your users are taking to get to the
final step and how your feature adoption strategies are enabling this.
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Why trust us with your
growth journey?

Every new feature is an added opportunity for you to create more value and
benefits for your users. Every time your user comes on to the app,
opportunity to create feature awareness and further drive feature adoption.
At the end of the day your product is only as good as the features in it.

You can leverage the multiple ways of grabbing your users attention at the
right time, with the right communication, a lot less e ort and uplift your

feature adoption rates.

And here’s how a truly no-code platform empowers you to send across
relevant and contextual nudges & walkthroughs

Zero engineering e orts
Zero dependency on developers /
engineers

No-code

Deploy absolutely no-code

contextual nudges & walkthroughs [

in just 15 minutes I
|
I
|

Simple SDK Integration
Integrate your mobile app in just a day

Netcore Product
Experience

Y ©
. —
Speed & agility: Robust Segmentation engine: QL
Empower product teams with Plant contextual nudges across
implementation on the fly ~ 7 relevant stages of user journey

We are truly no-code and promise your product teams the much needed

agility!

Are you ready to take feature adoption for your brand, to the next level?
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To know more about Contextual Nudges and
Walkthroughs at Netcore, Get in touch

hetcore
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Get in touch
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