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Feature Discovery & Adoption is Hard

Getting users to find, learn about,

and then repeatedly use new features

noducog fundamentally requires users to
change their existing behavior.

There are many strategies to drive feature adoption,
but one of the most popular methods is to introduce
UX changes that draw attention to, and educate users
on, new or existing features. These UX changes take
many forms: tooltips, spotlights, beacons and more.
So, our teams at Netcore - Hansel wanted to observe
which of these UX tactics were the most popular and
prevalent. We also wanted to see how product teams
would frame their language and copywithin these
UX changes, in hopes of nudging users towards the
desired action.

Our Teams Observed and Recorded Over

300 9
OF THESE DIFFERENT
NUDGES INDUSTRIES

We organized the results into digestible categories and hope they provide you with
a view into the means and methods that product and growth teams are using today
to drive feature adoption.
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Breakdown of all 300+ Nudges by Type
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Industry Breakdown
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When rightly used, Nudges can promote the average
i d
HDODLLI0 time spent per session by the user, by up to 15 - 20%7?
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Feature Discovery and Adoption can increase
by up to 12% with relevant contextual nudges?
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Function

TOTAL NUDGES

INSTRUCTIONAL EDUCATIONAL

Instructional Nudges are Educational Nudges educate
framed with a call-to-action in the user on the feature, in hopes
mind, using task-oriented that giving users knowledge
language to direct and guide the about the feature's benefits will
user in the desired behavior. act as an incentive.
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INSTRUCTIONAL VERSUS EDUCATIONAL NUDGE BREAKDOWN
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While this report was about observing use cases of feature adoption, we

also noticed how apps make use of announcements and offer prompts to elevate
a certain experience for users. The former is more native to the app's Ul theme,
reserved to shout-out a new or existing feature, or an incentive to use it. Offer

prompts can be likened to an ad spot, usually marketing-driven to push for
conversion.
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Aesthetics
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